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HOW UK PARENTS SHOP FOR KIDS’
GIFTS & PRIORITISE PLAY
For more information, visit: theinsightsfamily.com

+35%

AVERAGE MONTHLY SPEND ON GIFTS FOR KIDS
(PARENTS OF 1-16s, £)

£82

£61

TOP MARKETING SOURCES GAINING TRUST
(PARENTS OF 1-16s, %)

Town centres

+9%
City centres

+10%+61% +19% +16%

Traditional TV
in 2024 is still the

most trusted
marketing source

among parents

50%

TOP PURCHASE CRITERIA
FOR KIDS’ GIFTS

(PARENTS OF 3-9s)

Value for money

30%
Fun and entertainment

29%

DAILY TIME SPENT PLAYING
WITH TOYS BY KIDS AGED 3-9 

IN 2024

1h17m PARENTS OF 3-9s WHO PLAY
WITH TOYS WITH THEIR KIDS

AT LEAST ONCE A DAY

38%
TOP REASONS PARENTS OF KIDS

AGED 3-9 CHOOSE “PLAYING
WITH TOYS” AS THEIR

FAVOURITE FAMILY HOBBY

It’s fun/
entertaining 67%
Helps us bond
as a family 50%
Value for
money 49%
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Parents Insights UK | Parents of 3-9s | Parents whose favourite family hobby is “playing with toys” 01/01/2024-30/09/2024= c540
Kids Insights UK | Kids Aged 3-9 | 01/01/2024-30/09/2024= c3,600
Parents Insights UK | Parents of 3-9s | 01/01/2024-30/09/2024= c3,600
Parents Insights UK | Parents of 1-16s | 01/01/2021-31/12/2021= c10,800, 01/01/2024-30/09/2024= c8,100, 01/01/2021-30/09/2024= c40,600
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SHIFTING SHOPPING LOCATION
PREFERENCES IN Q4 VS 

Q1-3 2023 (PARENTS OF 1-16s)
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